How cooperating with WWF
delivers unique value
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Tetra Pak

Tetra Pak is global and works locally

» Present in more than
170 countries across 5
continents

» Delivered more than
150 billion packages in
2010



The world is changing...
... and business must change too
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Global environmental iIssues
Increasingly impact business...
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Cleaning up The World Over aBarrel

Al5page oommhnwm tacking dhmata change OPEC's Tightening Oil Squeezy
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http://www.time.com/time/magazine/0,9263,7601790709,00.html
http://www.time.com/time/magazine/0,9263,7601010409,00.html
http://www.nytimes.com/2007/10/21/magazine/21water-t.html
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What does it deliver to Tetra Pak?

Dialogue Activities
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Climate
Innovation
Case

or simply

Forest partnership
WWF & Tetra Pak
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