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Foretagens
samhallsansvar

» Vad?
» Varfor?
» Hur?
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Samhallsansvar — vad?

Olika etiketter ....CSR, CR, ansvar, sustainability, hallbarhet
m.fl.

EU:s definition pa CSR:

Ett begrepp som innebar att foretag pa
frivillig grund integrerar sociala och
miljomassiga hansyn i sin verksamhet och
sin samverkan med intressenter utéver vad
lagen kraver”Kslla: EU:s vitbok
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EU:s Communication on CSR 1200

COMMUNICATION FROM THE COMMISSION TO THE EUROPEAN
PARLIAMENT, THE COUNCIL AND THE EUROPEAN ECONOMIC AND SOCIAL
COMMITTEE

IMPLEMENTING THE PARTNERSHIP FOR GROWTH AND JOBS:
MAKING EUROPE A POLE OF EXCELLENCE
ON CORPORATE SOCIAL RESPONSIBILITY

Annual Progress Report on Growth and Jobs®. The Commission is committed to promoting
the competitiveness of the European economy in the context of the relaunched Lisbon

http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=COM:2006:0136:FIN:en:PDF
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Samhallsansvar varfor?
Drivkrafter for CSR
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primary motivation in taking action on sustainability High performance. Delivered. s,
. \GE"/ United Nations Global Compact
issues (N

Figure 1-3: CEOs cite brand, trust and reputation as the

Which factors have dnven you, as a CEQ, to take achon on
sustainability 1ssues?

Respondents identifying cach factor in their top three choices

Brand, trust and reputation T

Potentizl for revenus
growth/cost reduction

4% We come together at the UN Global Compact Leaders

Summit 2010 to mark a decade of progress in advancing

Personal motivation _ 42% the corparate sustainability movement glabally. It is fitting
that we use this occasion to understand the opinions and

Consumer/customer experiences of the member CEQs participating in the Global

demand _ 33% Compact, and use those insights to help set the sustainability
agenda for the next ten years. There has perhaps never been

Employee engagement _ 119 a better moment to contribute to the debate about how,

and recruitment

as we look to =conomic recovery fallowing one of the mast
tumultuous periods in our histary, we ean start to rebuild the

Impact of development
P > 230 global economy in a sustainable way.

gaps on business

Governmentalregulatory
environment

The timeliness of this study is matehed by its breadth. Nearly
1,000 CEDs, business leaders, members of civil society and
aeademic experts have cantributed to what is the largest
CEO survey on sustainability of its kind to date. The global
geographic and industry coverage of contributing CEDs

o . further provided unigue insights into the ehallenges and
Source: United Nations Global Compact CEQ Survey 2010 opportunities of the coming decade.

[based on 768 completed responses)

2400

Pressure from investors/ 1 7%
shareholders

TEM //A

AT LUND UNIVERSITY



CEO Opini on: cen%ur
by the numbers

93%0

93% of CEOs believe that sustainability issues will be critical to the future
success of their business.

7200

729 of CEOs cite “brand, trust and reputation” as one of the top three
factors driving them to take action on sustainability issues. Revenue growth

and cost reduction is second with 4404,

9690

96% of CEOs believe that sustainability issues should be fully integrated into
the strategy and operations of a company (up from 72% in 2007).
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Enkat CSR syd

Vilka &r de framsta orsakerna till att er organisation arbetar med CSR?

Starka varumarket(ta
marknadsandelar

Attrahera och behalla
ratt sorts medarbetare

Analysera och
forebygga risker

Krav fran kunder och
andra intressenter

Konkurrenter

Bidra till hallbar
utveckling/samhallsutveckling

Krav fran investerare

Annan

0% 20°% 40 % 60 % 80 %
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Samhallsansvar — hur?

ISO 26000:2010 — vagledning for socialt
>

ansvarstagande x

15026000

GRI:s riktlinjer for hallbarhetsredovisning @gm;lﬁng

- www.globalreporting.org/ iativer
FN:s Global Compact § @B

WE SUPPORT

- www.unglobalcompact.org/
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1ISO 26000:2010

» Global standard

» Utarbetades av experter fran fler an 90 lander fran olika

intressentgrupper (konsumenter, stater, naringslivet, NGO:s, arbetstagare,
konsulter, forskning m.fl.) - Svensk kommitté SIS for socialt ansvarstagande

» Vagledning
» Ingen certifiering (inga skall-krav) forutom i Danmark

» Foljer

pr
WV
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1ISO 26000 - nyckelord

Overgripande mal — bidra till hallbar utveckling

Ansvar for den paverkan som organisationens beslut och
aktiviteter har pa samhalle och miljo

Involvera intressenter

Principer for socialt ansvarstagande
Omraden for socialt ansvarstagande
Inflytandesfar — avgransning
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Principer och omraden for SR

Goda
verksam-
hetsmetodei

Arbets- Konsument-
forhallanden fragor

Samhills-
engagemang-
ueveckling

Manskliga Verksamhets-
rattigheter styrning
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Paverkan pa intressenters beddmningar och beslut

Betydelse av ekonomisk, miljomdssig och social paverkan
Figur 4: Att definiera vasentlighet

Kalla: GRI:s riktlinjer
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Representerade organisationers CSR-arbete

Inom vilket/vilka omrade/omraden verkar er organisation huvudsakligen?

Integrering av socialt
ansvarstagande i
ledning och organisation

Manskliga rattigheter

Arbetsforhallanden

Mili

Forebyggande av
korruption/politiskt deltagande

Konsumentfragor

Samhallsengagemang-
/samhallsutveckling

Kan gj besvara fragan
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1ISO 26000 — nyckelord forts.

Integration av CSR-perspektivet i alla verksamhetens
beslut och aktiviteter

Forankring av SR i vision, affarsstrategi och mal
Uppforandekod, implementering och uppfoljning
Leverantorskedjan - kravstallning, uppfoljning
Kompetensutveckling — skapa medvetenhet

Integration av SR i befintliga ledningssystem
Uppfoljning
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ISO 26000 — nyckelord forts

Kommunikation av socialt ansvarstagande
for att mojliggora informerade beslut

for att starka sitt varumarke och profilera sig
for langsiktig overlevnad

for att paverka andra
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Arbete med socialt ansvarstagande enligt
ISO 26000

Intressenterna
Samhallet i stort

Inventering _ . »
risker/ S Folj upp Komm-
och mal, och e
mojligheter/ planer forbattra unikation

inflytandesfar




CSR syd 2011 - representerade organisationers

CSR-arbete

| vilket stadium befinner sig er organisation vad géller CSR-arbete?

W Inledningsfas
o Utvecklingsfas
B Mogen fas
I Ej pabérjat



CSR syd 2011 - representerade organisationers
arbete i enlighet med I1SO 26000

Arbetar er organisation med 13S0 26 0007?

Il Ja
 Me

Kanner inte
B 511150 26 000
Vet




Tack for uppmarksamheten
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